Thai Airways: Expanding Rapidly

Thai Airways the national flag carrier is the largest airline of
Thailand. Formed in 1988 it primarily operates out of Suvarnab-
humi Airport. From its hub THAI flies to 74 destinations in 35
countries, using a fleet of 91 aircraft. THAI's route network is
dominated by flights to Europe, East Asia, and South/Southwest
Asia, though the airline serves Johan-
nesburg in South Africa and five cities
in Oceania. THAI was the first Asia-
Pacific airline to serve London
Heathrow Airport. THAI Royal Silk
or Royal Orchid lounges are available
to THAI's premium passengers and
passengers traveling internationally
from Bangkok in Royal Silk or Royal
First classes are also entitled private
security screening and passport
control facilities, as well as free
spa services at the Royal Orchid
Spa.

The airline is also hi-tech as it
recently launched its Mobile 2D
Boarding Passes issued on
smartphones, for passengers
who check-in online through
smartphones traveling domestic
flights departing from Suvarnab-
humi Airport, Chiang Mai, and
Phuket. This also reduces use of
paper boarding passes and pro-
tects the environment.

Thai Airways also recently showcased its first Airbus A380-
800 that offer passenger’s maximum comfort and convenience
with a spacious cabin and exceptional products and services. With
the airline coming into focus Global Destinations spoke with
Pichest Laeietpiboon, GM, Mumbai, Thai Airways. Excerpts

How are you positioning Thai airways as a brand in the
Indian subcontinent?

The positioning of Thai Airways in the Indian subcotinent is
that of a premium carrier, where we primarily focus on Corporate
Business class travellers. Along with the above we also focus on
network sales to destinations beyond Thailand.

What do you think is your USP?
While we do operate a full service flight our USP I believe is
our Premium Class (First and Business Class).

Any new aircraft's purchase in the pipeline?

We have ordered six A380's out of which 3 are to be delivered
by the end of 2012 and the balance 3 by mid 2013. Also we are
expecting six B787 dreamliners to be delivered to us by 2014.
These new aircrafts with best-in class product would be used to
improve our product to maximize sales, both in Quantity and

Quality.
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What about your inflight services?

Passengers can enjoy a full service flight with a variety of
hot/special meals served for all classes of travel. We have an A La
Carte menu for Premium class passengers so they can opt for
their choose of meals from a variety of options.

You recently launched web booking. Can you explain in
brief for our readers.

We are encouraging passengers to book tickets online which is
very hassle-free and they also get great promotional deals to var-
ious destinations. Passengers just have to log on to www.thaiair-
ways.co.in and process their booking. The web presence of THAI
is another promotional tool. Besides advertisement, passengers
could get info on on-line promotions and also obtain in-depth
information on the airline.

India has always been a
major source of revenue for
your airline. What are your
expansion plans for the coun-
try?

Currently we operate out of 6
major cities in India namely
Delhi, Mumbai, Kolkata, Chen-
nai, Hyderabad and Bangalore.
We also have seasonal flights out
of Varanasi and Gaya during
winter schedule. The potential
route that we are now focussing
on are Lukcnow, Amritsar, Guwhati, Cochin, Coimbatore and
Ahmedabad.

How do you plan to lure Indian travellers?

Our network connectivity is our strong point to lure Indian
travellers who don’t have a long transit period which helps them
to reach their destinations faster. Also we offer the air fares which
currently exist with travel agents and on our website are value for
money for every Indian traveller.

Can you through light on the load factors on Indian routes?
We operate on an average of 75-80% for all India destinations.

How has your airline benefited by being a member of star
alliance?

THALI is a founding member of the Star Alliance. Thai airways’
network covers more than 74 cities in 35 countries including
domestic destinations, which is expanded by joint operation with
Star Alliance Carrier to more that 104 cities across 45 countries
by codesharing on route that we do not operate. When a passen-
ger is a member with any one of the Star Alliance Carrier then he
is eligible for travel benefits with all member carriers. Privileges
include redemption of miles, access to star alliance lounges
worldwide. In term of flight management, we could reduce the
operation cost such as, ground handling, advertising, global cor-
porate deal etc.
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